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SA tourism remains under assault from multiple angles

The Tourism Business Activity Barometer recorded its lowest result in the history of the survey
(since 2010) outside of the COVID-19 pandemic in June quarter 2026, with more than 70% of
businesses reporting weaker activity in the quarter. Ongoing geopolitical conflict and
environmental headwinds, combined with a domestic cost of living crisis continue to hamstring
the South Australia tourism industry.

While this Barometer shows that tourism businesses in South Australia continue to do it
extremely tough, some are taking the opportunity to investment in their business (with the
investment index moving into positive sentiment). And while still negative, the future business
outlook has improved from last quarter.

The recent resumption of hostilities in the Middle East represents a material risk to the future.
However, ever the optimist, the tourism industry is hoping for brighter horizons in the near
future.

Figure 1: TiCSA Tourism Barometer Dashboard Readings
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Figure 2: TiCSA Tourism Barometer
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Business Activity (Last Three Months)

The main reasons for the positive performance in the June quarter were:

e Increased digital presence; "We've been doing more online
e Increased collaboration with other businesses;  an4 jts working. ”

e Increased investment in advertising and
promotion;

e Adapted a product or service; and

e Introduced a new product or service.

"Consistency with good service and
relationship building with guests.”

The main reasons for the negative performance in the June quarter were:

e Decreased visitors to the area;
e Lack of consumer confidence;
e Weaker economy;

e High cost of travel to the destination; and "Lack of consumer confidence and

e Rising business costs. spending capability.”

“"Continuation of high fuel costs and
high cost-of-living for households.”

Figure 3: Business Activity in the Last Three Months

80% 160
135 128
0,

70% I .\124 i o 140

60% ./ L . 120
o 50% a0 a3 100 5
3 2 v/ o Wa g
£ 40% - Y 3 ./ 80 §
o 4 @
B 30% ! 60

20% 3. 40

J
10% 20
0% 0

Jun-22 Dec-22 Jun-23 Dec-23 Jun-24 Dec-24 Jun-25 Dec-25 Jun-26

Quarter ended

mmmm \Veaker = Stronger —=@==Barometer
Source: Tourism Industry Council South Australia.

Business Activity by Market Segment (Last Three Months)

The further sharp decline in the headline index was also reflected in the market segments,
where all recorded index levels of well below 100 in the June quarter.

The “Holiday / Leisure” segment reported the weakest conditions in the quarter, with just
9% of operators within the segment reporting an increase in activity, while 76% reported a
decrease in activity.

TiCSA Tourism Barometer — June Quarter 2026 3
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Business Outlook (Next Three Months)

Despite a rebound from the March quarter, the business outlook is now similar to readings from
the depth of the COVID-19 pandemic. The Tourism Barometer also found that two-thirds of
respondents remained “extremely concerned” or “very concerned” about the impacts of Middle
East conflict and rising fuel prices, consistent with the March quarter 2026 result. Operating
costs are up around 20% on average, prompting nearly three-quarters of businesses to absorb
costs or cut margins, about one-third to reduce staff or hours and around 20% to raise prices.

Figure 5: Business Outlook for the Next Three Months
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Business Outlook (Next 12 Months)

The business outlook for the next 12 months remains gloomy, with the proportion of
businesses ‘extremely worried’ or ‘worried’ still elevated at 52% in the June quarter.

Figure 6: Business Outlook for the Next Twelve Months
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Table 1: The Top Factors Influencing the Future Outlook

Positive Factors Negative Factors

e Lower fuel prices and less conflict; e Fuel prices and uncertainty;
e Strong marketing; e Cost-of-living crisis;
¢ Evidence of strong growth from e Lack of consumer confidence;
various parts of the world; and e Rising operating costs; and
e Returning customers. e Negative media
Source: Tourism Industry Council South Australia
“Increased cost of living and interest
"The overall outlook is much brighter rate hikes are impacting tourism
in early July than in early April.” dem:and a_nd operating costs. We are
getting hit at both ends.”
Social ”;ed’afl ’”"’I’ "et’”gf_lc‘”j’”_"‘_‘—'d “Algal bloom in 2025, drought 2023-
'f upport r om local counci a{1 visitor 2025, flooding and a fuel crisis in 2026, \
information centre are making a what's next?”
difference for our business.”
"Weak economy, low consumer
"We are seeing continued demand confidence and rising business costs.
from returning and new customers.” Things are looking very bleak.”
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Employment and Wages

| Amid ongoing domestic and international uncertainty, an elevated 27% of tourism
’J businesses reported lower employment in the quarter, almost double the pre-COVID
N average of around 14%.

g The share of tourism businesses reporting a higher wages bill also continued to ease from
its recent peak in the December quarter 2024.

Figure 7: Employment Trends
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Figure 8: Wages Bill
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ABS Labour Force Survey data shows employment in South Australia’s accommodation and
food services industry increased by 3,900 persons to 71,100 in the May quarter 2026. Over
the past year, industry employment increased by 14,800 persons, or 26%, lifting total
employment above the previous peak recorded in the November quarter 2022.

Figure 9: SA Employment, Accommodation and Food Services Industry
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Key Challenges for Tourism Businesses in SA

Rising business costs has featured as a consistent theme across this Barometer for a
number of years now. It has been the single largest challenge facing tourism businesses for
the last six quarters. At the same time, the Barometer shows that nearly 75% of businesses
are absorbing these costs (reducing their margins), while only 25% of businesses are
increasing prices. There is a limit to what consumers will pay and tourism businesses are
being squeezed.

Figure 10: Key Challenges Facing Tourism Businesses
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Investment Outlook

In a very positive sign, planned investment intentions now outweigh those businesses
planning less investment. At the barometer level, investment intentions have rebounded
back above the neutral level in the quarter, at an index of 113.

Figure 11: Planned Investment
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Statistical Note:

The TiCSA Tourism Barometer June quarter 2026 survey was conducted online 1-15 July 2026. A
total of 139 responses were received, representing a margin of error of +/- 8.3% at a confidence
level of 95%.

Airport Passengers

More than 9.1 million total passengers passed through Adelaide Airport in the year ending
June 2026, up 4.8% compared with a year earlier. International passengers, in particular,
have grown by over 20% in the year ending June 2026.

Table 2: Adelaide Airport Annual Passenger Statistics

YEJun-26 | YEJun-25 | YE Jun-24 | YE Jun-23
Domestic 7,914 7,699 7,580 7,085
International 1,241 1,032 958 699
Total 9,155 8,731 8,538 7,783

Note: Domestic movements include regional.

Source: Adelaide

Airport (2026)
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Visitation and Expenditure

Visitor expenditure in South Australia has become stagnant. Total expenditure increased
4.8% to $11.5 billion over the year ending March 2026, recovering the previous year’s
decline. Growth was driven by a 17% rise in day-trip expenditure and a 16% increase in
international expenditure, which more than offset a 2% decline in overnight visitor
expenditure.

Figure 12: Visitor Expenditure by Type, South Australia
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Source: Tourism Research Australia.

Note on recent changes to tourism data

Domestic Tourism Statistics (DoTS) is the new Tourism Research Australia (TRA)
collection for reporting Australian-resident travel statistics. It started on 1 January 2025,
replacing the National Visitor Survey (NVS), which wound up at the end of 2024.

DoTS measures Australian-resident tourism through:

e Mobility data on travel movement;
e Overseas arrivals and departures data on Australians’ outbound travel; and

e Survey data from the new face-to-face and online DoTS Australian-resident travel
surveys.

In March quarter 2026, TRA revised the DoTS to improve alignment with historical NVS

methodologies. These updates adjusted the allocation of interstate and intrastate
expenditures.

Specifically, the revisions resulted in an increase in intrastate expenditure and a decrease
in interstate expenditure, though overall state and regional totals remain unchanged.
Furthermore, TRA published backcast estimates for 2019-2024 to ensure historical trends
consistently match the updated DoTS methodology.

TiCSA Tourism Barometer — June Quarter 2026 9
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Latest visitor data for the year ending March 2026 show intrastate overnight visitation
continued to decline, while day-trip, interstate overnight and international visitation
increased. The growth trends are similar to the previous quarter with day-trip visitors up
7%, interstate overnight visitors up 10% and international visitors up 4%. The strong
growth in interstate overnight and international visitation is encouraging, given these visitors
typically generate higher yields ($/visitor).

Visitor nights also declined for intrastate overnight visitors, down 3%, but increased for
interstate overnight and international visitors, up 5% and 2%, respectively.

Table 3: Visitors and Nights by Type, South Australia (2026

Day-Trip 16,615 8,965 5,032 862

Annual % Change 6.6% 16.9% 7.3% -32.9%

3-year trend % Change 3.8% 9.5% 3.8% -19.2%

5-year trend % Change 6.2% 9.0% 11.1% -11.3%

Intrastate Overnight 5,674 2,931 1,799 459 16,271
Annual % Change -3.1% 14.1% -2.6% -49.6% -3.4%
3-year trend % Change -0.9% 4.5% 1.0% -25.1% -1.3%
5-year trend % Change 0.4% 0.4% 4.2% -12.1% -0.6%
Interstate Overnight 2,194 932 788 373 9,076
Annual % Change 10.0% 37.7% 34.7% -40.8% 4.9%
3-year trend % Change 5.3% 6.9% 11.6% -7.8% 0.0%
5-year trend % Change 29.5% 35.5% 28.7% 22.1% 19.9%
International 452 167 173 48 14,717
Annual % Change 3.9% 6.7% -3.4% 18.5% 2.3%
3-year trend % Change 16.8% 27.1% 8.5% 12.3% 21.5%
5-year trend % Change 174.7% 374.8% 163.7% 144.3% 138.1%
Total 24,936 12,995 7,791 1,742 40,064
Annual % Change 4.5% 17.4% 6.8% -39.2% 0.5%
3-year trend % Change 2.9% 8.2% 3.9% -18.7% 5.4%
5-year trend % Change 6.2% 7.8% 10.8% -7.6% 14.2%

Note: Year ending March.

Source: Tourism Research Australia
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Despite strong growth in domestic interstate overnight visitors, expenditure by this market
fell 4% in the year ending March 2026, driven by a 6% decline in overnight yield. This
suggests that, after a period of sharp price increases, visitors are becoming less able to
absorb higher travel costs and are reducing their spending.

As previous Barometers have shown, recent price increases by tourism operators have
largely reflected the need to manage rising business costs, as opposed to increasing

business value.

Table 4: Expenditure and Yield, South Australia, by Type (YE March 2026)

Market

Market

Expenditure Yield Yield Share Share

($m) ($/visitor) ($/night) Visitors Expenditure

(%) (%)

Day-Trip $3,062 $184 5.9% 6.2%
Annual % Change 17.1% 9.9% 6.0% 6.7%
3-year trend % Change 6.3% 2.2% 6.0% 7.0%
5-year trend % Change 15.2% 7.9% 6.4% 7.6%
Intrastate Overnight $4,012 $712 $246 6.3% 5.8%
Annual % Change -1.4% -0.8% 0.1% 6.4% 6.0%
3-year trend % Change 0.1% -0.2% 0.6% 6.3% 6.1%
5-year trend % Change 8.1% 6.9% 8.3% 6.9% 7.7%
Interstate Overnight $2,698 $1,250 $293 7.3% 7.1%
Annual % Change -3.9% -4.6% -5.8% 7.3% 7.3%
3-year trend % Change -0.3% -2.1% -0.1% 7.1% 7.5%
5-year trend % Change 31.1% 3.3% 9.5% 6.3% 7.3%
International $1,742 $3,850 $118 5.3% 3.0%
Annual % Change 16.5% 12.2% 13.9% 5.7% 3.0%
3-year trend % Change 27.4% 9.1% 4.9% 6.1% 2.9%
5-year trend % Change 158.3% -6.0% 8.5% 4.8% 1.8%
Total $11,513 $463 $286 6.1% 5.4%
Annual % Change 4.8% 0.4% 4.1% 6.2% 5.6%
3-year trend % Change 4.4% 1.3% -1.3% 6.2% 6.0%
5-year trend % Change 18.5% 11.0% 3.4% 6.5% 7.5%

Note: Market share represents the historical market share currently, for the previous year and from three/five

years ago.

Source: Tourism Research Australia.
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Report prepared in partnership with Lucid Economics.

Tourism Industry Council South Australia
(TiCSA)

25 Pirie Street

Adelaide SA 5000

Ph: (08) 8110 0123
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